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Cautionary statement

Disclaimer

This presentation has been prepared by De Beers plc (“De Beers”) and comprises the written materials/slides for a presentation concerning the De Beers
Group. By attending this presentation and/or reviewing the slides you agree to be bound by the following conditions. The release, presentation,
publication or distribution of this document, in whole or in part, in certain jurisdictions may be restricted by law or regulation and persons into whose
possession this document comes should inform themselves about, and observe, any such restrictions.

This presentation is for information purposes only and does not constitute, nor is to be construed as, an offer to sell or the recommendation, solicitation,
inducement or offer to buy, subscribe for or sell shares in Anglo American plc (the parent company of De Beers) or any other securities by Anglo
American, De Beers or any other party. Further, it should not be treated as giving investment, legal, accounting, regulatory, taxation or other advice and
has no regard fo the specific investment or other objectives, financial situation or particular needs of any recipient.

No representation or warranty, either express or implied, is provided, nor is any duty of care, responsibility or liability assumed, in each case in relation
to the accuracy, completeness or reliability of the information contained herein. None of De Beers or each of its affiliates (including Anglo American plc),
advisors or representatives shall have any liability whatsoever (in negligence or otherwise) for any loss howsoever arising from any use of this material or
otherwise arising in connection with this material.

Forward-looking statements and third party information

This presentation includes forward-looking statements. All statements other than statements of historical facts included in this presentation, including,
without limitation, those regarding De Beers’ financial position, business, acquisition and divestment strategy, dividend policy, plans and objectives of
management for future operations, prospects and projects (including development plans and objectives relating to De Beers’ products, production
forecasts and Reserve and Mineral Resource positions) and sustainability performance-related (including environmental, social and governance) goals,
ambitions, targets, visions, milestones and aspirations, are forward-looking statements. By their nature, such forward-looking statements involve known and
unknown risks, uncertainties and other factors which may cause the actual results, performance or achievements of De Beers or industry results to be
materially different from any future results, performance or achievements expressed or implied by such forward-looking statements.

Such forward-looking statements are based on numerous assumptions regarding De Beers present and future business strategies and the environment in
which De Beers will operate in the future. Important factors that could cause De Beers’ actual results, performance or achievements to differ materially from
those in the forward-looking statements include, among others, levels of actual production during any period, levels of global demand and product prices,
unanticipated downturns in business relationships with customers or their purchases from De Beers, mineral resource exploration and project development
capabilities and delivery, recovery rates and other operational capabilities, safety, health or environmental incidents, the effects of global pandemics and
outbreaks of infectious diseases, the impact of attacks from third parties on our information systems, natural catastrophes or adverse geological conditions,
climate change and extreme weather events, the outcome of litigation or regulatory proceedings, the availability of mining and processing equipment, the
ability to obtain key inputs in a timely manner, the ability to produce and transport products profitably, the availability of necessary infrastructure
(including transportation) services, the development, efficacy and adoption of new or competing technology, challenges in realising resource estimates or
discovering new economic mineralisation, the impact of foreign currency exchange rates on market prices and operating costs, the availability of sufficient
credit, liquidity and counterparty risks, the effects of inflation, terrorism, war, conflict, political or civil unrest, uncertainty, tensions and disputes, and
economic and financial conditions around the world, evolving societal and stakeholder requirements and expectations, shortages of skilled employees,
unexpected difficulties relating to acquisitions or divestitures, competitive pressures and the actions of competitors, activities by courts, regulators and
governmental authorities such as in relation to permitting or forcing closure of mines and ceasing of operations or maintenance of De Beers’ assefs and
changes in taxation or safety, health, environmental or other types of regulation in the countries where Anglo American operates, conflicts over land and
resource ownership rights and such other risk factors identified in the most recent Annual Report issued by Anglo American ple. Forward-looking
statements should, therefore, be construed in light of such risk factors and undue reliance should not be placed on forward-looking statements. These
forward-looking statements speak only as of the date of this presentation. De Beers expressly disclaims any obligation or undertaking (except as required
by applicable law, the City Code on Takeovers and Mergers, the UK Listing Rules, the Disclosure and Transparency Rules of the Financial Conduct
Authority, the Listings Requirements of the securities exchange of the JSE Limited in South Africa, the SIX Swiss Exchange, the Botswana Stock Exchange
and the Namibian Stock Exchange and any other applicable regulations) to release publicly any updates or revisions to any forward-looking statement
contained herein to reflect any change in De Beers expectations with regard thereto or any change in events, conditions or circumstances on which any
such statement is based.

Nothing in this presentation should be interpreted to mean that future earnings per share of Anglo American will necessarily match or exceed its historical
published earnings per share. Certain statistical and other information included in this presentation is sourced from third party sources (including, but not
limited to, externally conducted studies and frials). As such it has not been independently verified and presents the views of those third parties, but may not
necessarily correspond to the views held by De Beers and both De Beers and Anglo American plc expressly disclaim any responsibility for, or liability in
respect of, such information.

Group terminology

In this presentation, references to “De Beers”, the “De Beers Group”, the “Group”, “we”, “us”, and “our” are to refer to either De Beers plc and its
subsidiaries and/or those who work for them generally, or where it is not necessary to refer to a particular entity, entities or persons and where necessary
the relevant entity within the Anglo American Group. The use of those generic terms herein is for convenience only, and is in no way indicative of how
either the De Beers Group or Anglo American Group or any entity within it is structured, managed or controlled. De Beers subsidiaries, and their
management, are responsible for their own day-to-day operations, including but not limited to securing and maintaining all relevant licences and permits,
operational adaptation and implementation of applicable Group policies, management, training and any applicable local grievance mechanisms.

No Investment Advice

This presentation has been prepared without reference to your partficular investment objectives, financial situation, taxation position and particular needs.
It is important that you view this presentation in its entirety. If you are in any doubt in relation to these matters, you should consult your stockbroker, bank
manager, solicitor, accountant, taxation adviser or other independent financial adviser (where applicable, as authorised under the Financial Services and
Markets Act 2000 in the UK, or in South Africa, under the Financial Advisory and Intermediary Services Act 37 of 2002 or under any other applicable
legislation).

Alternative Performance Measures

Throughout this presentation a range of financial and nonfinancial measures are used to assess our performance, including a number of financial
measures that are not defined or specified under IFRS (Infernational Financial Reporting Standards), which are termed ‘Alternative Performance Measures’
(APMs). Management uses these measures to monitor the Group’s financial performance alongside IFRS measures to improve the comparability of
information between reporting periods and businesses. These APMs should be considered in addition to, and not as a substitute for, or as superior to,
measures of financial performance, financial position or cash flows reported in accordance with IFRS. APMs are not uniformly defined by all companies,
including those in the Group's industry. Accordingly, it may not be comparable with similarly titled measures and disclosures by other companies.

DEBEERS GROUP

™, De Beers ™, Forevermark™, Lightbox™ and SYNTHdetect™ are Trade Marks of De Beers Group.

@ AnglOAmericun ™ is a trade mark of Anglo American Group Services (UK) Limited.
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World’s largest
diamond producer
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Source: De Beers Group.
Notes: ! Share of global supply of rough natural diamonds by 2023 production value estimated at De Beers SSV (Standard Selling Value) — USD based.



World’s most competitive diamond producer

- 1l

Source: De Beers Group, Company Information. (Notes: Mines representing 70% of global rough diamond supply.)
T All DB assets are at 100% 2 Relative cost = (C1+SIB) / Revenue.

. De Beers Group'

Russia

Others

2019 - 2022 relative cost?




Portfolio underpinned by valuable Botswana partnership

%o

Partnership thrived for

o0 years

New 10-year sales
agreement to 2034

Renewed 25-year
mining licence to 2054

Source: De Beers Group.

7

Transformational
new agreement

“Driving

Vision 2036

Innovative new
Diamonds for
Development Fund

4

Finalising agreements
for approval



Unique track record for

100% Share of brides receiving
diamond engagement rings

75%
USA
50%
CHINA
JAPAN
25%
0%
1939
A DIAMOND IS FOREVER
First bridal ads First bridal ads First bridal ads Resetting category
appear in USA appear in Japan appear in China marketing and retail

partnerships

Source: De Beers Group.



Clear pathway to increased profitability

~1.5
1.4
1.1
I O.l
—

2021 2022 2023 Projects & Price 2028

Streamlining Increases

BCG’s natural diamond price outlook, May 2024

Rough price growth (nominal)

EBITDA ($billion)

Long-term nominal rough
price indicates growth in the
corridor of

Source: BCG report The Future of the Natural Diamond Industry, May 2024, De Beers Group.
Note: : Projects and Streamlining includes Venetia's portion of the price improvement
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Natural diamond value chain segments

5

Jewe||£ y«’

Manufacturing

Exploration:

Cutting &
& Projects

Dls’rrlbu’rlon Polishing

Global market size (annual revenue) $8] bn

Number of players that account for ~70% of revenue

‘ Key financial
metrics ($)

Source: De Beers Group. *Kimberley Process Certification Scheme, ** Estimate based on midpoint of a range of reported gross margins on diamond jewellery retail of 47% 15



Natural diamond supply is expected to fall

20
————— Previous forecast
Revised forecast

0 7 T >~
“ \\\\\\\\ - \\\\\\\jr\\“‘~\‘\
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_§ " (X?;;b)romppr \\\\\\‘~\-\\
a T
< Venetia Russian mine closures®
o Renord CI CI
5 Canada) vnaergroun Canadian mine closures4
2 (lono ? (South Africa) v

closure

ramp-up Mir underground (Russia) restart’
A VIS Jwaneng underground (Botswana
market-driven (Canada) Russian mine declines® 9 9
d . | 3 I'Clmp-Up
production cuts closure
10
2023 2024 2025 2026 2027 2028 2029 2030 2031 2032 2033 2034 2035 2036 2037 2038 2039

Source: De Beers Group, Constant DB Index prices 2023.

Notes: ' Renard closed in 2023 (Newsire). 2 Luele plans to ramp up to 8.6 million carats by 2026. 3 Diavik mine life runs to 2026 (Rio Tinto).

4 Ekati mine life runs to 2028 (Burgundy). 5 Karpinskogo mine life runs to 2028 (ALROSA). Almazy Anabara mine life last reported to run to 2029.

6 Last reported mine life of multiple Russian mines (Botuobinskaya, Jubilee, Arkhangelsk, Nyurbinskaya, Zarnitsa, Zarya and VG deposit) do not extend beyond 2037 (ALROSA).
7 Mir to restart production in 2032 (Interfax).

2040


https://www.newswire.ca/news-releases/stornoway-temporarily-suspends-its-operations-at-renard-mine-853074620.html
https://www.riotinto.com/en/operations/canada/diavik
https://burgundydiamonds.com/ekati-mine/
https://www.alrosa.ru/upload/iblock/eb6/ALROSA-Q4-2021-Trading-Update-21-01-2022.xlsx
https://www.alrosa.ru/upload/iblock/600/ALROSA-Q4-2020-Trading-Update-21-01-2021.xlsx
https://interfax.com/newsroom/top-stories/92683/

will restrict
Russian diamonds in G7 markets

New sanctions in place from March 2024

2022 ® UK / US / Canada ban direct
imports of Russian diamonds

01.01.2024 O EU and Japan ban direct imports
of Russian diamonds

01.03.2024 ©  G7 ban on all imports of Russian
diamonds >1ct

01.09.2024 G7 ban on all imports of Russian
diamonds >0.5ct

Certification and traceability system

Source: De Beers Group. 2023 values
Notes: ! 2023 Natural Diamond Market Share by Value 2 2023 Diamond Jewellery Demand by Region (Real, PWP basis)

73%

NON-RUSSIA

62%

Demand?

27%

RUSSIA

33%

NON-G7



Economic growth drives diamond jewellery

Global GDP and diamond jewellery demand 1990 to 2023, 2023=100

140
130 y
[ ]
° [ ] Py P . [ ] °
120 .
~5% 1ncrease .
o) /[\ o ° ¢
S 110 °
£ o
() ® °
£ 100 . . . o o ° 2020 .
5 e . L Covid 2023
(&) 4 Py °
5 Q0
R
80 ~10%
mcrease ———
70
35 40 45 50 55 60 65 70 75 80 85 Q0 95 100

Real GDP2

Source: De Beers Group.
Notes: ! Real Diamond Demand (based on Polished Wholesale Price) on a 2023 base line. Data starting from 1990. 2Real GDP on a 2023 base line. Data starting from 1990.

105



Understanding the

Polished Wholesale Price (PWP) ($bn) nominal prices

Major changes

27.6 1.2
US - LGD impact: substitution

of natural diamond sales.
Expected to bifurcate in future

0.9 US — engagement rates
declines as a result of

0.5 0.8 2020 lockdowns.

Expected to increase

25% in next three years

0.1 0.2
25.2 China - decline in GDP

growth, exacerbated by falls

in housing and stock markets.

Expected to recover

Source: De Beers Group.



LGD price falls

Average retail price of 2ct, round, SI-VVS D-K Diamonds (US$)

26,000 | GD retail 2ct Natural retail 2ct
24,000

22,000
20,000
18,000
16,000
14,000
12,000
10,000

8,000

6,000

4,000

2,000

0 %

Wholesale LGD 2ct

Lightbox retail price

Lightbox $1,000 retail
price from May 2024

Il

Jan-20 Jan-21

Source: Edahn Golan Tenoris Data, July 2024, Tenoris.Bl; Note: Based on independent retail sales data by 2,000 US jewellery stores.

Jan-22

Jan-23

T

Jan-24

Jul-24

CAGR: -25%

20



LGD and natural diamond bifurcation in the US

Underlying diamond jewellery demand and substitution impact ($bn, real)

. Natural diamond jewellery demand Lab grown diamond displacement of natural

Source: De Beers Group
Notes: *Natural diamond demand of $44bn, $43bn and $54bn respectively for 2018, 2023 and 2030. *$7bn represents the impact on the natural diamond market -
of which, the value of LGD sold was $4.5bn. Absent LGDs, natural diamond jewellery demand would otherwise have been $50bn in 2023 and $55bn in 2030.

Lab grown diamond separate category

64



Retailer incentives once again favour

Average annual absolute gross margins ($) - loose stones!

1ct Natural
5,000

4,000

3,000

2,000

1,000

—2ct LGD

Dec-18 Dec-19 Dec-20 Dec-21

Source: ERA independent US Point-of-Sales data. Results shown are for ~950 retailers. Retailers are independents and small chains (2-3 doors) accounting for ~40% of
US diamond value sales.

Notes: ! Loose stone sales. Sales with unknown diamond properties (carat, colour, clarity) excluded from denominators in respective charts; all calculations based on the
following specifications: LGD - Round, D, FL-SI. ND - Round, D, FL-SI.. Data up to end July-24

Dec-22

Dec-23

Jul-24

CAGR 6%

CAGR -16%

22



Natural diamond annual demand

Diamond demand by region; PWP (real) $bn

28.9%

0.5

25.2 —

7.0

2.8
2.3

13.0

Sources: De Beers Group, Natural diamond jewellery demand, converted to PWP at 2023 prices
Notes: *Nominal equivalent $27.6bn. Numbers do not sum due to rounding

2.7

0.2

1.1

7.3

5.8

2.8

15.5

RoW
CAGR +1%

India

CAGR +10%

China
CAGR +3%

US
CAGR +2%

23



DE BEERS GROUP

Adrian Rodrigues







Our approach
Critically
evaluating
Demand and
Supply Drivers

[N,

Long term rough
diamond price
corridor

Demand

Macroeconomic
outlook

Category preferences
(desirability)

LGD substitution

Primary supply

Recycled supply

Long term stock
dynamics

Copyright © 2024 by Boston Consulting Group. All rights reserved. 26



Demand outlook - most likely range for long term demand

growth between 2-4% CAGR

Global natural diamond PWP Sbillions

Sustained demand growth, with temporary LGD disruption and Further LGD Return to
dip post 2008 financial crisis post-Covid recovery impact historical growth
(00-17) (17-23) (23-27) @v
/ o
v
- 1-3%
/ 3_4%
2000 2004 2008 2012 2020 2024 2028 2032
¢ Historical o0 Forecast ————e

Source: The Future of the Natural Diamond Industry, May 2024

Three dynamics
influencing
demand growth

o Continuing rise
of brands

Q LGD demand

e Relative desirability of
diamonds

Copyright © 2024 by Boston Consulting Group. All rights reserved.
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Continuing rise of brands underpinning strong outlook for luxury jewelry demand

Luxury jewelry industry split between branded and unbranded segments ($Sbhillions)

~170-175

~100-105

Unbranded

2023 2028 2033

Source: BCG 2023 Fashion & Luxury industry study; BCG analysis.

Copyright © 2024 by Boston Consulting Group. All rights reserved.
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LGD retailer incentives are changing, less opportunity to trade consumers up

S Average gross margin (loose)! Sk

6

Avg. LGD

size ct

1-1.49ct ND

o—

+1.5
v

Significant margin benefit from consumer trading up from

4.0
1-1.49ct 2ct 1-1.49ct ND
LGD LGD
2019 ———— *~———————

1.1

1. Loose Round D-I FL-SI; ND= Natural Diamond, LGD= Lab-Grown Diamond

Source: ERA independent US Point-of-Sales data, BCG analysis

1 ct Natural to 2ct LGD

+0.8 ﬁ

1-1.49ct
LGD

2021

1.5

1 ct Natural generates higher margin, even after
accounting for trading up

3.4
2.0
2ct 1-1.49ct ND 1-1.49ct 2ct
LGD LGD LGD
—e o—— 2023 —— —0

1.9

Copyright © 2024 by Boston Consulting Group. All rights reserved.

29



Supply in structural decline, with marginal producers sensitive to price

Global rough diamond production volume (mcts)

I — I__| i
| | |——i
| ||——i| |
|

2014 2015 2016 2017 2018 2019 2020 2021 2022 2023 2024F 2025 2026 2027 2028 2029 2030 2031 2032 2033

° Historical o0 Forecast o
- De Beers Group Rio Tinto Angola EJ New Mines - Existing Mines
Alrosa DRC I other I Life Extentions

Source: Kimberley process; De Beers; Annual Reports; BCG Analysis

Unsustainable recent and near-term price
outlook for marginal producers

Suppressed exploration
(less than 50% of 2009 spend)

Copyright © 2024 by Boston Consulting Group. All rights reserved.
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Taken together, demand and supply drivers indicate long-term nominal rough price
index growth in a 3 to 5% corridor

Short-term price Mid- to long-term
dynamics not in focus price trend
[ o o °
Tpside scenarios
Nominal Rough Price Index e Increasing long-term diamond desirability
200 e Full Natural Diamond-LGD market differentiation
____________ » Partially offset by increase in supply with improving market

3% to 5%

CAGR Most likely corridor

150

Inflation Downside scenarios

100 — o Shift away from diamond jewelry (consumer preference)
e Natural diamonds and LGD undifferentiated for longer

o Partially offset by decrease in supply with worsening market
50 I

2024 2026 2028 2030 2032

Notes: Long-term inflation assumed at 2.0-2.5%, LGD = lab-grown diamonds.
Source: De Beers Group; BCG Analysis

Copyright © 2024 by Boston Consulting Group. All rights reserved.
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Disclaimer

The content of this document derives from a report which was commissioned by De Beers Group.

This document has been prepared in good faith on the basis of information available at the date of publication without any
independent verification. BCG does not guarantee or make any representation or warranty as to the accuracy, reliability,
completeness, or currency of the information in this document nor its usefulness in achieving any purpose. Readers are responsible
for assessing the relevance and accuracy of the content of this document. It is unreasonable for any party to rely on this document
for any purpose and BCG will not be liable for any loss, damage, cost, or expense incurred or arising by reason of any person using or
relying on information in this document. To the fullest extent permitted by law, BCG shall have no liability whatsoever to any party,
and any person using this document hereby waives any rights and claims it may have at any time against BCG with regard to the
document. Receipt and review of this document shall be deemed agreement with and consideration for the foregoing.

This document is based on primary qualitative and quantitative research executed by BCG. BCG does not provide legal, accounting, or
tax advice. Readers are responsible for obtaining independent advice concerning these matters. This advice may affect the guidance
in the document. Further, BCG has made no undertaking to update the document after the date hereof, notwithstanding that such
information may become outdated or inaccurate. BCG does not provide fairness opinions or valuations of market transactions, and
this document should not be relied on or construed as such. Further, any evaluations, projected market information, and conclusions
contained in this document are based upon standard valuation methodologies, are not definitive forecasts, and are not guaranteed
by BCG. BCG has used data from various sources and assumptions provided to BCG from other sources. BCG has not independently
verified the data and assumptions from these sources used in these analyses. Changes in the underlying data or operating
assumptions will clearly impact the analyses and conclusions.

This document is not intended to make or influence any recommendation and should not be construed as such by the reader or any
other entity.

This document does not purport to represent the views of the companies mentioned in the document. Reference herein to any
specific commercial product, process, or service by trade name, trademark, manufacturer, or otherwise, does not necessarily

constitute or imply its endorsement, recommendation, or favoring by BCG.

© Boston Consulting Group 2024. All rights reserved.
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AngIoAmerican Government of the Republic of Botswana

35 % 15%

De Beers group structure

Rough Jewellery
distribution - Retail Element Six

Exploration
& Projects =

ANGOLA BOTSWANA NAMIBIA CANADA SOUTH AFRICA TRADING RETAIL SYNTHETICS
O Q) Q) O O/ * O Q)
90%  50%  50%  51%  74%  100% 100%
Exploration > Orapa > Namdeb o Gahcho Kué o Venetia o> Global > De Beers o Element Six
assets Sightholder Jewellers Technologies
o Jwaneng ° Debmarine Sales 100%
o Letlhakane Nomibio o Forevermark
o Auction Sales . o Element Six
° Damtshaa > Lightbox Abrasives

60%

Source: De Beers Group.
Notes: *For South Africa, De Beers owns a 74% legal interest in DBCM albeit consolidates 100% 36



Chidliak

CANADA

CORPORATE
B Head offices

EXPLORATION & PRODUCTION
& Exploration and projects
& Mines

U Gemfair

ROUGH DIAMOND SALES
m Global Sightholder Sales

offices

RETAIL

© Retail stores {[owned and franchised)

4 Element Six manufacturing facilities

Source: De Beers Group.

De Beers global presence

UK
BELGIUM
IRELAND A 1‘9 /A GERMANY
FRANCE @ KAZAKHSTAN
(1)
BAHRAIN
O Tgaatar
SAUDI ARABI/? INDIA
v O
SIERRA
LEONE
ANGOLA
NAMIBIA BOTSWANA
Namdeb Orapa
Debmarine Namibia Letlhakane
Damtshaa

SOUTH AFRICA Jwaneng

Venetia

37



Improving
Fatalities Injury rate (TRIFR)

2.1

1.83

1.59
\1'52 1.47
\

2018 2019 2020 2021 2022 2023

Source: De Beers Group (All De Beers Group Operations).
Definitions: TRIFR: Total Recordable Injury Frequency Rate is the rate of recordable injuries (medical treatment or lost time injuries) that occur per million hours worked.
Fatality: “Loss of life due to a work-related incident”.



Delivering on our 2030 carbon reduction targets

Top 3 carbon reduction

projects:
Envusa renewables
mmmm Post-reduction emissions Emissions reduction 2030 SBTi-accredited target Vene’rio So|0r POWGT

Debswana Solar Power

0.0 0.3 0.5

0.2

0.2
0.2
1.9
1.7 1.6
15

2018 2019 2020 2021 2022 2023 2024 2025 2026 2027 2028 2029 2030

SBTi-accredited target
for 2030 is 1.0.

1.2 Targeting 42% below
2021 levels

Emissions (mt-CO,e)

2030:
Achieve carbon neutral in
2030 through high quality

offsets/insets




De Beers’ route back to profitability

2028 EBITDA
Breakdown (%)

~1.5

Eloment Six

7% Downstream

21% Midstream

EBITDA ($billion)

Upstream

(19)% Other

Source: De Beers Group.
Note: Projects & Streamlining includes Venetia’s portion of the price improvement.
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2019 - 2022 relative cost?

World’s most competitive natural diamond producer

§
§
.

. De Beers Group'

Russia

Others

\
\ <10 year life remaining
o



World’s most competitive natural diamond producer
(after closures and sanctions)

0.8

2019 - 2022 relative cost?

Source: De Beers Group, Company Information. (Notes: Mines representing 55% of global rough diamond supply in 2030.) Venetia and Luele only at future margin.
T All DB assets are at 100% 2 Relative cost = (C1+SIB) / Revenue.

. De Beers Group!

Others

42



High return upstream projects portfolio

VENETIA UNDERGROUND

JWANENG CUT 9

ORAPA CUT 3

JWANENG UNDERGROUND

ADVANCED MARINE VESSEL 4

CHIDLIAK

Source: De Beers Group, December 2023
IRR: Projects measured on a prospective basis. Projects not at Final Investment Decision (FID) are options only
pending approval

5%

5%

$55

555

IRR

>15%

>15%

>15%

>15%

>15%

>15%

TIMELINE

@ 2023

@ 2027

2025

2027

LATE
2020s

LATE
2020s

FINAL INVESTMENT DECISION
. FIRST PRODUCTION

@ 2034

@ 2033

EARLY

@ 2030s

EARLY

@ 2030s
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Midstream — Sightholder model delivers strong returns

6 8 Sightholders

>¥ N s

o— =
1 O Sights per year

Sales by value
90 (7 110% through
O auctions)
Mines
aggregated

Source: De Beers Group.

Low volatility

Volatility index 100 = Jan 2021

De Beers Lleading listed diamond producer

el
L \/L\ 105%

High value

De Beers Group
trading margin

2018
2019
2020
2021
2022

2023

$Sm
413

133
80
515
589
(104)
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Marketing and retail overview

01

Al

Category
marketing
O

02

Natural diamond

and lab-grown
diamond differentiation

03

Crealing value
C
through brands

47
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Category Marketing — a traditional formula to date

100% Share of Brides Receiving
Diamond Engagement Rings

75%

, \a
T M

50%

25%

0%

1965

First bridal ads First bridal ads First bridal ads
appear in USA appear in Japan appear in China

Sources: De Beers Group 49



A new generation calls for a new approach to diamond jewellery

10%  72%

O
6%

of the US diamond of luxury buyers will of Gen Z will wear of Gen Z will find
be Gen Z within10 diamond jewellery inspiration online

Gen Z & Millennial years everyday

jewellery market is

Sources: De Beers Group



Focus on highest

North America

value segments and markets

India

China
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Partnering with key retailers to promote natural diamonds

S IGNET US independent

JEWETLTETRS Retailel‘s CHOW TAl FOOK

Sources: De Beers Group 52



- partnering with retail I GNET

J  EWETLERS

Sightholder Signet to promote
natural diamonds at scale

Signet is the world's Marketing campaign
largest retailer of targeted to diverse pre-
diamond jewellery engagement couples

Tapping info Signet’s
2 O 9 OOO rich proprietary

: : consumer insights and
jewellery consultants trained

and incentivized to sell marketing capabilities

natural diamonds

Note: 78% of consumers who bought LGD set out to buy natural but switched to LGD in store (source US Retail Sentiment Study Q4 2023)




- partnering with
independent retailers to promote
natural diamonds at scale

Digital & social media
70 OOO—i— marketing campaign
_ ? _ _ addressing gifting beyond
Specialty jewelers in the US bridal for the holiday

will be targeted through
season

trade events and trade media

Full 360 launch
including free on-
demand marketing and
training materials

US INDEPENDENT
RETAILERS




- partnering with Tanishq to
promote natural diamonds at scale

Tanishq is India's largest 360-degree marketing
jewellery retail brand campaign to build
from the Tata group awareness

2 Extensive consumer
] l d outreach, training retail
staff, educating consumers

Largest market in the world

tor natural diamond about authenticity, and

jewellery; representing 11% shaping customer

of global demand experiences




- partnering with leading
retailers to promote natural
diamonds at scale

China's largest natural Partnering with

diamond retailer 2 50+

Key Opinion Leaders*
to deliver

180m

impressions promoting natural
diamonds across leading
social media platforms

* Key Opinion Leader: in China, an Influencer with 1M+ followers




CTF influencer
campaign example

Girls Talk | Chat with artist friends about
women's views on marriage and love

| met my good friend of the artist in Como, Italy
last week@He zulin In this romantic place, we
talked about love @

over coffee -

Love or bread, which one to choose?

What does the ideal partner look like?

It is said that diamonds are a girl's best friend, and
I did not hesitate to give myself a diamond after
getting the first pot of gold.

There is no substitute for the scarcity and
significance of natural diamonds.

If you like diamonds, you might as well buy them
yourself!

Q0+ r1o+ Do+ (B




China: Category
campaign example




in natural diamonds
with detection in-store

Source: YouGov, March 2024

DiamondProof

Positive response from the retail
sector since introduction at JCK

First batch expected
late November this year
for early adopter retailers

Full scale production set to

commence in April/May of 2025

Demonstrates our commitment to
the natural diamond industry by
responding quickly to the
changing environment and the
immediate needs of the market
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Synthetics strategy: driving innovation and differentiation

Lightbox Jewellery Technology Partnerships
Fun, fashion jewellery brand 2024 transition to technology New partnerships with
applications; ceasing production Amazon Web Services,

Natural diamond price differentiator for LGD jewellery Lummus and Orbray
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Creating value through brands

DE BEERS

JEWELLERS

ORIGIN

AN
STORY FSREVERMARK
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FORMATION DISCOVERY ARTISTRY

Origin Story

to transform how natural
diamonds are sold g iy

Origin Story is a first-of-its-kind retail offer,

REVIALED 5

Artisans precisely cut and polish each natural

providing an inspiring shopping experience,

personalised to each natural diamond

diamond to release its‘inner beauty. It then
reaches the hands of our experts at the De Beers
Institute of Diamonds, who assess the individual
character of each diamond.

Source: MetrixLab 2023

RESPONSIBLY SOURCED

Discovered in Botswana, Canada,
Namibia or South Africa

TRACEABLE FROM SOURCE

Tracr tracks the diamond’s journey from
its country of origin to the retail store

MEASURED FOR RARITY

78% of people would pay more for a
diamond with a Natural Rarity Score

BUILDING THRIVING COMMUNITIES

Supporting socioeconomic diversity and
livelihoods in local communities, with 2,500
women entrepreneurs trained since 2018

PROTECTING THE NATURAL WORLD
Supporting biodiversity through widespread

conservation efforts such as our Diamond
Route, which protects 50+ mammal species
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FORMATION DISCOVERY ARTISTRY

Origin Story

to transform how natural
diamonds are sold g iy

Origin Story is a first-of-its-kind retail offer,

REVIALED 5

Artisans precisely cut and polish each natural

providing an inspiring shopping experience,

personalised to each natural diamond

diamond to release its‘inner beauty. It then
reaches the hands of our experts at the De Beers
Institute of Diamonds, who assess the individual
character of each diamond.

Source: MetrixLab 2023

RESPONSIBLY SOURCED

Discovered in Botswana, Canada,
Namibia or South Africa

TRACEABLE FROM SOURCE

Registered on the Tracr blockchain
platform from source to store

MEASURED FOR RARITY

78% of people would pay more for a
diamond with a Natural Rarity Score

BUILDING THRIVING COMMUNITIES

Supporting socioeconomic diversity and
livelihoods in local communities, with 2,500
women entrepreneurs trained since 2018

PROTECTING THE NATURAL WORLD
Supporting biodiversity through widespread

conservation efforts such as our Diamond
Route, which protects 50+ mammal species
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Forevermark is
fo tap
into the India opportunity

In 2024, India will De Beers has 30

become the second years of experience

Source: De Beers Group, MetrixLab 2023

largest diamond

in India

consuming country in the

world

Potential for
unique product
offer, combining
international and
local design
influence

Highest top of
mind awareness
and consideration
amongst
international
jewellery brands

‘IO STORES b4
$SMILLION &

Partnering with
Tanishg, India’s
largest retail
jeweller to
establish a leading
voice for natural
diamonds
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De Beers Jewellers is

fo
capitalise on the continued
growth in branded jewellery

The leading luxury Unmatched access to
jewellery house on the source, enabling
credibility and diamond top quality selection
authority (IFOP 2024) and traceability
Distinctive designs Ambitious retail upgrade
drove high double- and expansion plan -
digit growth in incl. flagship store in

jewellery collections Paris on Rue de la Paix

Source: De Beers Group, MetrixLab 2023 é)()




Consistent Top 10 Red Carpet Power Ranking at awards shows
demonstrates the desirability of De Beers Jewellers

L 1\\"\"‘\“ f,\. :

TN

Source: Launchmetrics.

From Top Left: Natalie Portman at the Golden Globes 2024, Lupita Nyong'o at the Berlin Film Festival 2024, Miley Cyrus at the Grammy Awards 2024, Jennifer Aniston
at the Critics Choice Awards Awards 2024, Taylor Swift at the Golden Globes 2024, Florence Pugh at the Dune Part 2 Premiere 2024, Beyoncé at the CECRED Launch
Party 2024, Ariana DeBose at the Tony Awards 2023, Rihanna at the Academy Awards 2023.
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DE BEERS GROUP
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Origins strategy

Focus

Upstream

Prioritise investments in high
retfurn major projects

Rationalise Canada: drive
efficiency at Gahcho Kue;
pause GK Underground,
Chidliak and exploration

Grow exploration and
investment in Angola

Integrate

Midstream

Underpin Sightholder sales
model through new contracts

Leverage Tracr fo track
diamonds from country of
origin to polished and
jewellery sales

Reduce rough diamond
inventory through production
cuts and new sales

Reset

Downstream

A A

Reset category marketing

Build value through scale with
De Beers Jewellers

Leverage India opportunity
with Forevermark while
withdrawing globally

Reinforce differentiation between
Natural diamonds and LGDs

Generate a premium format
for De Beers-sourced diamonds
with Origin Story

Streamlining

Pivot

Synthetics

e AN

Provide diamond solutions

through technology
partnerships

Integrate our CVD business
from three plants to one

Regenerate our Oregon facility
as a US technology hub
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Origins progress

Focus

Upstream

#

Angola exploration: Airborne
surveys and drilling underway

Initial phase of Jwaneng
underground project approved

Venetia underground project
ramping up

Integrate

Midstream

Rough diamond inventory
reduced

Tracr: More than 2 million
individual diamonds registered

New Sightholder contracts for
2026

Reset

Downstream

A A

Marketing partnerships with
Signet Jewelers, Tanishq and
Chow Tai Fook

First new De Beers Jewellers
store announced in Paris

First new Forevermark store
to be in Delhi

Lightbox prices cut

US independent retailer
campaign Q4-2024

Streamlining

Pivot

Synthetics
N RN

Technology partnerships with

Coherent, Lummus and Orbray

Oregon LGD jewellery
production ceased

Oregon process transfer
underway



Key messages

01
World’s largest
diamond producer

02

World’s most competitive
diamond producer

(0X]

Portfolio underpinned
by valuable Botswana
partnership

04

Unique track record for
driving demand growth

(0

Clear pathway to
increased profitability

———

# I_
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