











FOREVERMARK's offer will, for

the first time, involve the launch

of its own independent grading
operations, exclusively for
FOREVERMARK diamonds. New
state of the art facilities using
proprietary technology have been
opened in Belgium and the UK,
with further new locations planned
for 2009/10. FOREVERMARK will
offer unrivalled accuracy of grading
and integrity, with each diamond
inspected at least five times so as to
provide consumers with additional
assurance as to the trust and
integrity of the brand.

Current plans are to launch
FOREVERMARK in carefully selected
jewellers in Hong Kong, China and
Macau in the fourth quarter of 2008;
Japan in the first quarter of 2009;
and Taiwan, India and South Africa
in the second quarter of 2009.

Driving high standards

throughout the industry

De Beers strives to lead by example
in addressing business, social and
environmental issues. In addition to
the launch of FOREVERMARK and
the industry-leading BPPs,

De Beers supports the downstream
industry in maintaining the integrity
of diamonds in a number of ways:

» De Beers champions the
needs of the consumer with the
industry, working alongside key
organisations to address issues
such as conflict (through our
support of the Kimberley Process),
responsible standards for jewellery
businesses (as a founding member
of the Council for Responsible
Jewellery Practices), and support
for consistent and accurate use
of diamond terminology to ensure
consumers and businesses in the
trade are never misled, through
our support of the work of the US
Federal Trade Commission, the
World Jewellery Confederation and
many more trade programmes.

» The DTC Research Centre
develops world-class detection
equipment (Diamond Sure and
Diamond View) for distribution to
grading laboratories to ensure
synthetic stones can always
be detected. It also conducts
extensive scientific research into
new treatments, simulants and
synthetic materials to support
future detection capabilities. It
shares this knowledge with all
leading grading laboratories.

De Beers provides education
programmes and materials to the
broader downstream trade to raise
awareness of potential challenges
to industry confidence, the need
for responsible practice and

the positive steps diamantaires,
manufacturers and retailers can
take to remedy issues and drive
consumer confidence.

Advertising standards

De Beers worldwide advertising
programmes are handled by

J Walter Thompson (JWT).
Significant care is taken by JWT
to ensure all materials produced
on behalf of De Beers are not
misleading and are in compliance
with applicable advertising rules
and legislation. JWT also ensures
such materials do not violate the
intellectual property rights of third
parties.

JWT has distributed a written

policy to all of its worldwide
employees to ensure those involved
in the production process are not
responsible for any conflict of
interest by providing work to any
entity in which they have a financial
interest. As part of the WPP group
of companies, JWT is required to
comply with the Sarbanes-Oxley Act
of the United States, as well as WPP
Group ethics guidelines.
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Industry

Companies from a cross section

of the diamond and gold jewellery
business have come together to
form the CRJPR. The mission of CRJIP
is to “promote responsible ethical,
social and environmental practices
throughout the diamond and gold
jewellery supply chain, from mine
to retail” in all countries. De Beers
is a founder member and a major
contributor to CRJP objectives and
values. We are currently working
with other members to establish

a baseline standard with respect
to responsible business practices
across the diamond and gold
jewellery supply chain.

The CRJP held a stakeholder
meeting in May 2007. The
stakeholder meeting was attended
by almost 20 organisations including
NGOs and representatives of

the worldwide diamond and gold
jewellery industry. The meeting
gave stakeholders the opportunity
to comment on CRJP’s planned
introduction of a third party
monitoring system in 2008. CRJP
member companies have pledged
to hire independent, third party
monitors to examine a wide

range of their ethical, social and
environmental practices and their
conformance with the CRJP’s Code
of Practices, which was approved
in 2006.

The monitoring system will be
implemented in phases based on
the different sections of the Code
of Practices. A system of sanctions
and enforcement actions, as well
as a complaints mechanism, will
also be developed to identify
members that fail to comply with the
Code. Numerous other stakeholder
meetings have been held since the
May event, and will continue during
the course of 2008.





